
How do our 
merchants like us to...

Communicate
with them?

Touch Marketing surveyed a random, wide selection of our merchants so that we could 
learn how they prefer us and businesses similar to ours to communicate with them. 

80.5%
receive and use Touch Magazine

Email Offers & News

Billing Statements

SIM Packs

Customer Support

Touch Website

Merchant Extranet

17%
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9%

29%

63%

64%

19%
Even Better,..

Say Touch Magazine is 
“Extremely Valuable”

While a Further 72% Say it’s “valuable” 
or “Very Valuable”

person said it was
“Not Valuable at all”...

...They must have 
checked the wrong box.1

1 What They Currently Receive and Use:

2 how they like to receive certain information:
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The social media platforms our Merchants are using

51.5%
of our merchants
said they would
connect with us on
Facebook or Twitter.

48.5% Said they wouldn’t connect With us because they don’t use social media 
or would prefer to keep it personal rather than mixing it with business. 
Globally, these folks are the odd ones out.

88.9%
of merchants are 

familiar with Touch Magazine...

“Good” or “Great”

82%
...and overall, 

think it’s either 

4 Touch Magazine

Not a single merchant 
rated touch Magazine as “Not Good” or “Bad”. 
...Not even the guy who said it wasn’t valuable.

They said our
• Calling Card Rate Guide
• Free SIM Packs
• Feature  Articles

are the most useful 
parts of the magazine
(But they love the other stuff too)

We also know they love:

The Retailer

ARN Magazine

ANF Magazine

QNF MagazineConvenience World
epay magazine

metcash monthly

IT World

Retail World

Confenctionary buyers guide

The Other Things They Love about Touch Magazine  Are:
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•  
•  
•  
•  
•  

“Sharing with my team”
“Presentation & Articles”

“Every issue has useful info”
“All information in one place”

“Easy to Read”
“Can pick it up whenever I want”

“The loyalty program”

“It’s Free!”
“Lots of Product info”
“That it arrives”
“Keeps me updated”
“I can read it with coffee”
“Seeing other’s strategies”
“It reminds me to check orders”

Our merchants told us what they 
don’t like about Touch Magazine:

“It’s only published quarterly. 
We love it so much we want it more often.”

5 What can we learn from this?

“I appreciate the avenues 
we are able to communicate 

and any improvement or 
expansion would only 
enhance the service”

In the words of one of our merchants:

Well done Touch Networks!

Data Source: Touch Merchant Communications Survey, January 2013


